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Ø Product effectiveness for sleep was quite significant. 70% of participants said the product was 
effective or very effective. 

Ø Sleep, particularly falling asleep, was the lead product benefit based on this study. While using, 
participants experienced less restlessness, less difficulty falling asleep, and had trouble staying 
asleep less often.

Ø This product improved participants sleep perceptions. There was a dramatic increases in 
participants describing their sleep as very good or good (5%à 72%).  And a strong increase (from 
8% à 65%) in those saying they always or often got enough sleep during trial. 

Ø Participants felt the product worked better than their current sleep medication; this was even more 
significant for those likely to use in the product in the future indicating that the competitive set is 
likely other sleep medication. 

Ø The product helped somewhat with pain but only half of participants suffered from pain conditions 
(arthritis, chronic pain, joint pain) and their pain wasn’t very significant 

Ø The majority of participants said they would be likely to use in the future (71%) and would be likely 
to recommend (79%).

Ø Most participants didn’t have any issues with the products. Those that did cited issues with the 
dropper function, dislike of tinctures, and wanting another flavor. 

Ø Doctors, backing from reputable organization, and insurance coverage are all key initial trial drivers 
of the product.

Key Findings

CBT65 contracted Brightfield Group to design and facilitate a small quantitative study to explore
general consumer interest and initial product effectiveness for their new CBD tincture. 
Participants were recruited via an online panel based on the following criteria: must reside in 
Massachusetts, New York or Florida, be at least 65 years old, suffer from sleep issues/insomnia 
and be open to testing the product. There were also other exclusions based on medical 
conditions, medication use and cannabis use. 

A total of 65 participants were recruited. Product testing occurred between January 21, 2021 and 
February 28, 2021. Participants were asked to answer a pre-use survey, use the product before 
bed for 14 days, then complete a post-use survey. The pre and post use questions closely 
aligned with PROMIS 29 metrics for sleep and pain. All behaviors were self-reported. The pre 
and post use self-reported metrics were compared in order to determine whether the product 
impacted behavior. After use, participants were also asked evaluate and provide their reactions 
to the product. 

Background and Methodology


